BUSINESS TRAVELLER

MATCH THIS

Dismayed at the pilled, worn messes
she would spy around the ankles
of otherwise well-dressed gents in
airport lou nges, retail executive Anne
Harding cocked up a plan. She told
her husband, Stanley Crinis, and
logether they created Stanley Lewis
- a specialty creator of gorgeous
men’s tie and socks sets.
Forget what you know about the
concept from the cartcon-character
nightmares you might have received
(or given) for Father's Day. Stanley
Lewis are purveyers of fine ltalian
hosiery and neckwear, bearing
patterns and colours that
are not for the wallflower.
"Ourgarments are not for
every man in the street,”
says Harding. "They are for
someone with confidence,
who might have spent a
lot on a suit-on a tie even
- butwho has neglected
their ankles terribly.”
$225, exclusively
through David Jones or at
stanleygentlemen.com.

GN has released an inexpensive
Bluetooth headset that looks
good, is small atfour centimetres
long, lightweight at eight grams
and promises to deliver on sound
quality. The Jabra BT2050 is
designed around a smallsilver
disk, comes in two sizes and can
work with or without an earhook.
Buttons are discreet so the look
is uncluttered. it delivers up to
tour hours talk time and 180
standby. $59 at Harvey Norman,
Optus World and Telstra shops.
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